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Key terms and conditions

Issuer e JSC m2 Real Estate
Amount * USS 25,000,000
Tenor * 3years
Issue date *  October 2016

Use of proceeds

Refinancing of existing bonds
Financing new development projects

Covenants

Standard Package:
— Debt incurrence
—  Restricted Payment

Coupon range

From 7.5% to 9% ( To be determined during book-building)*

Listing

Georgian Stock Exchange

* Income tax applies if free float is not determined
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m2 - Market leader with significant growth potential and unmatched track record

e Diversified real estate company

= Affordable housing: the largest residential developer in the
country, enjoying scale advantage to be a lowest cost
producer.

= Optima: m2 made housing even more affordable by
introducing Optima line targeted to low-income families

= Luxury housing: Company introduced small scale luxury
housing

= Commercial property: management targeting 10% annual
yield

= Franchising: m2 plans to utilize an opportunity to generate fee
through franchising its platform

* m2 is planning to develop 3 Star hotels and fill in the gap of yuumumm

low-budget lodging in Thilisi

Solid financial performance

Unmatched track record & strong project pipeline

Successful history: Completed 6 projects on time and within a
budget, IRR ranging from 46% to 165% on affordable housing
projects and IRR of 31% for Optima line.
On-going projects: Company has three ongoing projects -
1,140 apartments under construction with 30% pre-sales,
Pipeline: Three planned projects with 478 apartments to be
constructed in the next three years.
Characteristics of these six projects to be completed and sold
during next three years:

v' Total area to be developed: 224,500 sqm

v IRR range on planned projects: 36%-70%
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Clear strategy and viable business plan

= Stabilization of economy, strong management and solid growth
strategy resulted in recovered sales during 1H2016
= Sales performance: Company’s sales during 2Q2016 has
increased in terms of area by 319% and in terms of sales value
by 314% compared to 2Q2015 figures
= Cost efficiency: Company continued effective management of
administrative costs
= Accumulated USS 50.1mln sales, which will be recognized as
revenue upon completion of the on-going projects in 2016-
2018
= Solid and well managed balance sheet
v’ Net assets have increased by 33.7% y-o-y from GEL 83.3
million as of 30-Jun-2015 to GEL 111.4 million as of 30-
Jun-2016

Affordable housing: Company intends to expand multi-family
residential projects for middle income segment

Optima: M2 plans to engage in residential projects targeted at
low-income segment

Luxury housing: Company will continue to develop small-scale
luxury residential projects

Investment property: m2’s goal is to grow portfolio of yielding
assets and target 10% vyield.

Franchising: company intents to start development of third party
lands using m2 franchise

3-star hotels: m2 is starting development of three star hotels.
Management believes that there is low supply of branded budget
hotels while demand for such accommodations is increasing.



Diversified real estate company

m2 develops residential and commercial real estate in Tbilisi. In recent years it has established itself as one of the
most recognized and trusted developers of housing in the country.

Company is the first major market player on the residential development market to develop the turnkey apartments’
concept and offer its buyers property management services after commissioning the residential development
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Affordable Housing: Optima: Luxury Housing:

= Since 2011, Company is offering its clients | | = m2 has introduced “Optima” line targeted to| | ® m2 recently introduced its first luxury
affordable housing. families with low income. residential complex — Skyline residence.

= m2 has successfully completed 6 residential | | = Brought the price of a one-bedroom apartment | | * m2 will engage into small scale luxury
projects. 1,672 apartments completed with from USS 40,000 to USS 29,000 in Thilisi. developments in premium locations on a
94% sales and 1,140 apartments under very selective basis.
construction with 30% pre-sales.

= Maintained exceptional return, an average
65% IRR on its housing projects.

i Commercial Property ¥ Franchising 3 Hotels i
Iy s TTT TN I i dEE I i TTTIyIai s i)y yisdd (I T LSS IS TETAT AT TTTIF AT ETATI ) I i ST LTSI ST AT eI S AT L AT EdET i iidds
As a property manager, m2 makes opportunistic| | ®* Opportunity: Development of third party land = QOpportunity: Limited supply of three
investments and manages a well diversified to earn fees. star hotels and increase in visitors inflow
portfolio of yielding assets primarily consisting|| ® m2 customer-driven franchise, sales channels from 560,000 in 2007 to 6 million in
of: and being a low-cost producer puts the 2015, creates a significant opportunity

= high street real estate assets Company in a unique position to generate for m2.

= industrial and office space real estate assets. fees, while not taking balance sheet risk from e The Company has signed exclusive
re-investing m2 profit into the development development agreement with Wyndham

m?2 is targeting 10% annual yield on a fair market of the land bank. to open Ramada Encore hotels in

value of the income generating portfolio Georgia




Unmatched track record and strong project pipeline

Completion dates
2012 2014 2015 2016 2016 2016
(1) (2) (3) (a) (:)— (6)
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Optima Moscow avenue

Chubinashvili Street m2 at Hippodrome Nutsubidze Street Kazbegi Street Tamarashvili Street 2

1,672 apartments completed with 94% sales

Chubinashvili Street m2 at hippodrome Nutsubidze street Kazbegi Street

295 apartments

IRR: 165%

Sales: US$ 27.0min

Apartments sold: 292/295,99%

221 apartments

IRR: 58%

Sales: USS 17.4min

Apartments sold: 221/221, 100%

525 apartments

IRR: 46%

Sales: USS 48.4 million
Apartments sold: 523/525,99.6%

123 apartments

IRR: 47%

Sales: USS$ 9.9 million
Apartments sold 123/123, 100%

Optima Moscow avenue Tamarashvili Street Il

270 apartments

IRR: 71%

Sales: US$ 20.0mIn

Apartments sold: 236/270, 87%

238 apartments

IRR: 31%

Sales: USS$ 8.9mln

Apartments sold: 182/238,76%

| Convenient locations | Fine-tuned infrastructure | 23% energy efficiency | Comfort and safety

LU

TIRALLLL

—
Customer satisfaction is m2’s core value



Start dates

2015

Unmatched track record and strong project pipeline
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Kartozia Street

m2 at Hippodrome 2
819 apartments
IRR: 60%
Total projected Sales: USS 71.1
million
Apartments sold 255/819, 31%
Start date: 11/2015
Completion date 09/2018

Skyline
19 apartments
IRR: 329%
Total projected Sales USS 10.1
million
Apartments sold: 8/19, 42%
Start date 12/2015
Completion date 12/2016

Kazbegi 2
302 apartments
IRR: 51%
Total projected Sales USS$ 46.5
million
Apartments sold: 63/302,21%
Start date 06/2016
Completion date 11/2018

Chavchavadze
63 apartments
IRR: 75%
Total projected Sales US$
15.1million
Apartments sold: 8/62, 13%
Start date: 10/2016
Completion date:12/2017

Kavtradze Street
392 apartments
IRR: 36%
Total projected Sales USS 27.6
million
Start date: 12/2016
Completion date:12/2018

Melikishvili Street
18 apartments
IRR: 70%
Total projected Sales USS 5.0
million
Start date:10/2016
Completion date:03/2018




Extract from P&L ( ‘000 GEL)

1H 2016 1H 2015

-Income 33,327 4,557
-COGS 26,766 4,440 v/ Strong revenue — m2 performance in 2016 improved
Revenue from development 6,561 117 significantly.
/ . . . .

Revenue from operating lease 1,089 882 7 Company managed administrative expenses effectlvely.
Other 12 146 Company has accumulated USS 50.1mln sales, which
Total operating revenues 7,662 1,145 will be recognized as revenue upon completion of the

on-going projects in 2016-2018 (of which c. USS
Total administrating expenses 3,014 3,035 27.0mlin is expected to be recognized in 2016)* ( note 1)
EBITDA 4,648 (1,890)

Source: IFRS based unaudited financial statements
m2 Real Estate gross real estate profit, revenue and profit are by their nature choppy, given both uneven real estate project development cycles and the
revenue recognition method under current accounting rules (IAS 18) pursuant to which, apartment sale revenues are recognized upon handover of the apartment
to its clients, following the completion of the projects. Sales trend analysis gives realistic view about the performance of the company

Sq. meter mm US$ v' Regional economics slowdown had negative impact on
10,000 .80 10.00 sales during FY 2015
7.60 v/ Stabilisation of economy, strong management and solid
8,000 7199 growth strategy resulted in recovered sales during
6,000 6.00 2H2016
4,000 5 80 Wil v' Area sold more than tripled in 2Q2016 compared to
2Q2015. Company managed not only to recover sales
2,000 2.00 but also to increased sq. meters sold in 2Q2016 by 17%
/ / compared to 2Q2014
202014 2Q2015 2Q2016 v' Company’s strong pipeline suggests that further growth
Sq. meter sales Sales in US$ is expected in sales

Source: Management accounts



Solid financial performance
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GEL ‘000 Total assets GEL ‘000 Total Liabilities
400,000 - 250,000
th 30.19% 28.34%
300,000 - M 200,000 - y-o-y growth
150,000 - 79,486
200,000 — 165,889 173,330 o5 497 85,574
’ 100,000 - >,
100,000 - - - . 50,000 -
30-Jun-15 31-Dec-15 30-Jun-16 30-Jun-15 31-Dec-15 30-Jun-16
W Shortjteriny assets FONSLeliyy aspels m short term liabilities long term liabilities
Total assets increased by 18% from 30-Jun-2015 to 31-Dec-15, and Total liabilities increased by 13% from 30-Jun-2015 to 31-
by 10% from 31-Dec-2015 to 30-Jun-2016. Y-o-y growth represented Dec-15, and by 14% from 31-Dec-2015 to 30-Jun-2016. Y-o0-y
30.19%. growth represented 28.34%. Increase is majorly attributable
v’ Short-term assets increased by 13.4% y-o-y, due to increased to US15 million draw down from IFC credit line.

C&CE as a result of partial utilization of IFC credit line
v’ Long-term assets increased by 45.90% y-o-y due to
(1) Purchase of land (2) Capitalization of borrowing costs (3)
Revaluation gain (4) In-kind contribution of investment property
from parent (5) Prepayments for inventory*

*prepayment for inventory are advance payments made to general contractors under the general construction contract, to fix the
prices of main construction materials, like re-bars, concrete etc.



| |
I YI/A :
1 Y//A I
I V//A I
I VI/A I
I : I : I
| 1 |
: housing. : : developing high street retail, : : total, catering to budget travelers
I : i commercial and office space, with : 1 Ramada Encore exclusivity for 7
: Liquidating all land-plots by I : capital gain upside and 10% annual : years.
: developing housing. Start : : yield. : 1 v Target investment per room —
; development of third party lands. 1 | Investment policy: I : USS 70K
: : ' v/ Good location : : v’ Occupancy rate — 74% (after
I | 1 ¥ Good tenant /) 3rd year stabilized)
: Currently the company owns land | : v'  Good lease terms I : v' ADR - USS 110 (Tbilisi) USS 105
Lbank of USS 29.3 min : I v 10% annual yield : 1 (Kutaisi)
L L L L L L L L L L L

o Clear strategy and viable business plan

Primary focus of Company's
strategy is to expand multi-family
residential projects for middle
income segment as well as low cost

Grow portfolio of yielding assets by :
retaining investment property from |
own residential developments, and '
acquiring opportunistically and/or

Develop 3 hotels (3-star, select
service mixed-use hotels) in next 7
years in Thilisi and Kutaisi with
minimum room-count of 370 in

Goal: Accelerate growth, building on existing track record, to develop m2 into a sizable player on Georgian real
estate market.
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Clear strategy and viable business plan

Company has prepared 3 year business plan. For the purpose of liquidity analysis, forecasted cash flow is presented herein.

New development projects Company has started or will start and finish construction of 6 new development projects during next 3 years:
v" Hippodrome 2 ( 31% of apartments already sold, remaining 69% will be sold during next 3 years)
v" Skyline — Under construction
v' Kazbegi 2— Under construction
v
v
v
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Chavchavadze — Pre-sales stage, construction to commence in 4Q2016
Optima Kavtaradze — Planned to commence in 4Q2016
Melikishvili — Planned to commence in 4Q2016

Sale of current inventory Company estimates to sell the remaining stock of already completed apartments by the end of the year. Total cash
value of such sales is US$11.3 million.

Borrowing Total additional borrowing to be obtained during next 3 years: USS 34.3million. USS 7 million and USS 8million
committed from IFls for financing of the 15t 3 star hotel and residential projects, respectively. Another USS 6million
to be obtained from IFls to finance 2" 3 star hotel. Remaining will be obtained from local banks by leveraging
yielding portfolio.

Payment to general contractor m2 announces tender for each development project. Construction company with best bid is chosen for the project.
Payment is made as per contract terms during the construction of the project.



Cumulative Liquidity Position

Clear strategy and viable business plan

Start: September/2016

End: September/2019

Cash Inflows 3 months 6 months 9 months 12 months 18 months 24 months 30 months 36 months 37 months

Cash and cash equivalents 16,508,634 16,508,634 16,508,634 16,508,634 16,508,634 16,508,634 16,508,634 16,508,634 16,508,634
Sales 13,205,075 25,893,540 41,027,662 53,343,533 78,330,435 101,425,314 127,201,251 146,604,759 146,604,759
In house finance 1,353,577 1,854,983 2,285,165 2,601,939 3,380,426 4,331,494 5,038,838 5,038,838 5,038,838
Rent Income 374,232 799,884 1,251,246 1,702,608 2,680,502 3,808,736 5,103,624 6,731,820 8,387,152
Debt financing - 14,999,140 24,791,990 24,791,990 24,791,990 27,791,990 27,791,990 27,791,990 34,291,990
Debt Securities Issued 25,000,000 25,000,000 25,000,000 25,000,000 25,000,000 25,000,000 25,000,000 25,000,000 25,000,000
Total cash inflows 56,441,518 85,056,180 110,864,698 123,948,703 150,691,987 178,866,168 206,644,337 227,676,041 235,831,373
Cash Outflows 3 months 6 months 9 months 12 months 18 months 24 months 30 months 36 months 37 months

Development Cost 13,392,762 33,178,239 50,149,872 66,764,976 97,517,797 113,488,259 119,239,591 119,521,460 119,804,877
Repayment of debt securities issued 21,565,137 21,565,137 22,674,726 22,674,726 23,784,315 24,893,904 26,003,493 27,113,082 53,222,671
Repayment of Loans 274,887 551,138 871,687 1,040,082 5,125,509 5,531,357 17,831,544 18,379,415 27,263,469
Operating cash outflows 426,786 867,798 3,444,285 3,892,410 4,803,598 7,897,590 8,838,653 11,932,645 12,089,489
Operating taxes 2,769,317 3,298,564 6,465,785 6,545,012 7,879,425 11,782,767 17,231,747 21,647,691 22,030,535
TOTAL USES 38,428,890 59,460,877 83,606,355 100,917,207 139,110,644 163,593,878 189,145,028 198,594,292 234,411,041
SURPLUS/(GAP) 18,012,628 25,595,303 27,258,343 23,031,496 11,581,343 15,272,290 17,499,309 29,081,749 1,420,332

! Projected cash flow statement is conservative and does not include cash inflow from hotels, we have
also excluded potential income from franchising agreements.
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Residential Real Estate

v' The number of real estate transactions increased15.7% y/y in 7M16 and share of newly built flats in residential real estate transactions
increases 9% y/y in 2015

v/ Factors such as above average (compared to peers) household size (3.3), bulk of housing stock fully amortized (built between 1960-
1990), Anticipated migration of rural population to urban areas and Georgian population’s spending moods weighted towards long
term investment will drive the future demand for residential real estate.
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Income growth outpaces average GDP growth Real estate - a resilient investment Room for growth in mortgage lending
1,400 | GEL 1,515 1,497 ({-SL 7y Mortgage loans Georgian Banking
CAGR 7.89 Sector %
1,200 % Gil///1e7 /i 27
887 9
1,000 / 788 /i /2‘3/.
800 | 51 706 § /.~1.6V/19%
600 W7 /
400 7
2
200
0 5
2010 2011 2012 2013 2014 2015 2014 2015 NP SN TN N Y
M) O N N N N »
v v v v v W\
. H K%
® Average monthly income per household B Premium ®Mid  ®Budget Gl
B National currency**
—eo— Mortgage-debt-to-GDP ratio
/ ?‘;i;acg:&OQ:z:yzlgigggfse_r Uil » Real estate prices denominated in USS; * Mortgage loans posted CAGR of 17.6%
(71111 114 7114 My * Average housing prices posted a mere over past 6.5 years (national and foreign
e Georgian population is gravitating towards Thilisi 4 / ; /
: (4] 1% y/y decline for premium and mid currency combined)
(+5.2% in past Decade), as Thilisi generates 48% y i1/, /4.
LT segments on the backdrop of ~30% * Mortgage debt-to-GDP ratio in Georgia is
7 Y 1114 currency depreciation in 2015, while below developed economies® - room for
* Average living area per household — 23 m? with / ; / /
prices on budget segment remained flat. growth in medium and long term
3.3 people per household on average.

* Residential mortgage debt-to-GDP ratio alone

i JdM@I30 IM6Id) stands at 93.8% in Denmark, 59.9% in Spain and
REAL ESTATE 37.1% in Estonia.
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v Accelerated business activity translates into higher demand for commercial real estate, mostly office spaces with main focus on Tbilisi

Commercial Real Estate

as 72% of business turnover is concentrated on greater Thilisi area

v/ Vacancy rates in higher tier business centers decrease as business turnover grows, posting 13.6% y/y growth in 2014

Business activity concentrated in Thilisi

50
CAGR 16.1% 42 44/0
37 _o—*
o/
Zt/
18 20 20
13 ./._'.
°
GEL bn
o Q) Q) O Q N "z > O
\) ) Q QO 5 % % Y g
R P SR P
m Thilisi —e—Turnover in business sector

GDP growth averaged 5.4% annually over
2006-2015 translating into 16.1% CAGR in
business sector turnover and leading to
subsequent growth in demand for office space;
72% of business activity in terms of turnover
was concentrated in Thilisi in 2014;

638,555 business entities are currently
registered in total.
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Appetite for premium office estate growing; prices sticky in face of growing

demand
Rent per m? for office space, excl.
VAT and service charges
29
oll// 25 105
IR/ e 2] 222
a 18 18 4
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Vacancy rates in business centers
39%

15 15 15
.\‘—’—A\A
18 A i
17 16
14 13 13 13
USS/m?
1118111811487/ 1118311145
F & N N REY N
NSNS IS

—e—ClassA —a—ClassB —m—Class C

—e—Class A —a—Class A- —=—Class B+

= Appetite for higher tier (Class A and A-) office space is increasing as prices remain

sticky;

= Almost half of modern office stock in Thilisi is owner occupied (Colliers);

=  Modern business center supply in Georgia will rise by 7% and 8% in 2015 and 2016
respectively, still remaining behind the CEE average; (colliers)

=  Rent yields for commercial space in Thilisi stood at 12% in 2014, according to Colliers

international, above CEE average 8.2%.
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Tourism shifts into high gear

7.5 International arrivals, tourism receipts 25
6.0 O 2.0
4.5 < 1.5
3.0 5 1.0
1.5 | | 0.5
0.0 0.0
R

I International arrivals, tourists, mn (LHS)
B International arrivals, others, mn (LHS)
—+—International tourism receipts, USS bn (RHS)

Tourism receipts - 23.1% CAGR over 2005-
2015, reaching USS 1.9bn in 2015;

Overnight visitors accounted for 38.7%of total
arrivals in 2015;

17.7% y/y growth in overnight visitors in 8M16;
Average length of stay of an international
visitor to Georgia - 5.1 days.

N
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Hotels

Number of international visitors increased at a 26.6% CAGR over 2005-2015 to 5.9mn visitors in 2015;
Number of hotel guests in Georgia up 33.3% y/y to 1.9mn in 2015;
Tourism growth reflected in investor appetite - an estimated USS 800mn+ pipeline for branded hotel development over 2016-2018;
High likelihood of saturation in the branded upscale segment by end-2018, gap in the branded mid-scale segment.

Strong growth in hotel guest numbers

Hotel Guests in Georgia, 2015

1.4 70%
1.2 | *53.8% 60%
1.0 E 50%
0.8 40%
0.6 +22.9% 30%
0.4 L ) 20%
0.2 2 504 Bl | 0%
0.0 O Ui,
Leisure/  Business/ Other

Recreation Professional

m Residents, mn (LHS)
m Non-Residents, mn (LHS)
e y/y growth, total (RHS)

* 1.2mn non-resident and .7mn resident
hotel guests in Georgia in 2015;

* Leisure (64.1%) and business (21.9%) - top
reasons for non-resident hotel guest visits;

* 53.8% y/y growth in hotel guests visiting
for leisure purposes in 2015;

* Russia (11.5%), Turkey (10.8%), Israel
(8.2%) - top three source markets for
hotel guest visits in 2015.
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Gap in branded mid-scale hotels

Distribution of Hotel Rooms in Tbilisi, 2015

Internationally
branded hotels,
23%

Other
accommodation
units, 77%

YTD occupancy rate in Thilisi branded
hotels at 69.7% (Jul-16), up 6.5 ppts y/y;
No branded 3-star hotels in Thilisi;

Over 3,700 rooms in the 2016-2018
branded hotel pipeline;

Only 2 budget brands in the Thilisi pipeline
- Moxy by Marriott and Ramada Encore.
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Ownership Structure

BGEO Group PLC (UK) (shareholder)

JSC BGEO Group (Georgia)
(100%)

Georgian
Global
Utilities

JSC Bank of Georgia (Georgia)

(100%)

7 ™

Banking subsidiaries
- BNB (80%)
+  Representative offices
+  Professional banking agencies
(minority stakes)
+ CSR

X, Y

JSC BG Financial (Georgia)
(100%)

Non-banking financials subsidiaries

*  Securities & brokerage (Galt &
Taggart) (100%)

¢ P&C insurance (Aldagi)
(100%)

¢ Georgian Leasing
Company(100%)

«  Payment business(100%)

*  Georgian Stock Exchange
(46%)

JSCm?2 Real Estate (100%)

/

\_

*  Real Estate Business (m

Investment subsidiaries
Healthcare business (GHG)
(67.7%)

(100%)

Legacy and other investments

\

Y,

ILICm2 LICm2
Tamarashvili hippodrome

LILCm2 IICm2? IICm2
Skylne Nucubidze Kazbegi

LLCm2

Tamarashvili

#13

LLC Optima
Saburtalo

LLCm2 Park

LLCm2
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Management and Supervisory Board

Supervisory Board
General Director
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Sales and marketing Project management Property management
department department department

Finance and

Legal department operations department

The Company’s Supervisory Board consists of the following members:

Name Current Position
Irakli Gilauri ........c.cocooveveiciiicie, Chairman of Supervisory Board
Avtandil Namicheishvili ............................ Deputy Chairman of Supervisory Board
Irakli Burdiladze ................... Member of Supervisory Board
Ekaterine Shavgulidze......................... Member of Supervisory Board

The Company’s current management include s the General Director and other senior managers listed

below:
Term of Employment /
Name Current Position Reappointment
Irakli Burdiladze...........cccooooeriveiiiennnn. General Director (CEO) 12 months, expiring on 1 May 2019
Emzar OtkhOzoria.........c.ccoovvevirinerinienns Deputy CEO in finance and operations One year, automatic renewal
Shorena Darchiashvili ...........c.cccccovenne. Deputy CEO in sales and marketing One year, automatic renewal

Jd6330 IM6I0)
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Historical P&L
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GEL ‘000
30-Jun-16 31-Dec-15 31-Dec-14 31-Dec-13 Reven ue brea kdown G EL million
’
Sales of inventory property 33,327 44,893 56,940 7,347
Cost of sales-inventory property (26,766) (39,744) (46,544) (5,848)
Profit on sale of inventory property 6,561 5,149 10,396 1,499 70.0 -
Rental income 1,186 1,785 1,579 1,315
/ 60.0 -
Property operating expense 97) (251) (55) (16)
Net rental income 1,089 1,534 1,524 1,299 50.0 -
Net gain from revaluation of investment property - 16,702 1,854 7,168
Net gain from investment property - 16,702 1,854 7,168 40.0
Other revenue 12 285 188 151
30.0 -
Employee benefits expense (633) (943) (1,139) (1,282)
20.0 +
Other general and administrative expenses (1,305) (2,076) (1,726) (1,094)
10.0 -
Marketing and selling expenses (1,076) (2,785) (2,408) (940)

/L 0.0 T T . )
777777 i77) 77 77 77 Jun 2016 Dec 2015 Dec 2014 Dec 2013
Non-recurring income/(expense) 205 (323) (263) (808) m Sales of inventory property ~ ® Rental income = Other Income
Operating profit 4,740 17,358 8,271 5,777
Finance income (expense) (134) (644) 160 1,131
Net foreign exchange gain/loss 1,022 (836) (536) 215

Non-operating income 4 4 7 £

Profit before income tax expense 5,628 15,878 7,895 7,123
Income tax expense (844) (2,798) (1,137) (279)
Profit for the year 4,784 13,080 6,758 6,844

Annual financial statements are audited by EY Georgia, semi-annual income statement is
based on management accounts
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Historical Balance Sheet

30-Jun-16 31-Dec-15 31-Dec-14
Assets
Non-current assets 179,930 165,889 111,476 39,269
Investment property 105,916 109,855 63,313 18,796
Inventory property 52,627 32,921 37,971 16,849
Deferred tax assets 2,930 2,704 2,191 1,555
Other non-current assets 18,457 20,409 8,001 2,069
Current assets 130,866 116,433 83,855 73,885
Inventory property 67,194 65,114 39,340 48,891
Prepayments and other assets 18,295 18,872 8,136 9,593
Trade and other receivables 530 2,338 501 1,612
Amounts due from credit institutions - 10,580 -
Investment securities available for sale 2,359 2,120 1,391 1,165
sGastiand casneduvalents/ f £ /1S4 31T ITL{T1 {11 {1 ALAB8 T 1T 2090 T I LI L) 238501 [T T[T 1] 12624
ot assets (1) {111 LI 11T T/ TEIILTILT{A 11310798 [] 1)) 28232201/ (1)) 1] Anasilf 4 /)41 A1315Y
Equity and liabilities
Share capital 4,180 4,180 2,782 2,782
Share premium 84,833 85,003 71,813 53,544
Treasury shares - - - -
Pooling resstve/ S/ J L 4 J {1 LT T LJATLELLETSETTTILJTLSTEfTI A i) A L)L) I1)] i ATy iy 9
ecumulated losses/Retained earnings / [/ / [/ / (/{2111 PLIIBI L LY AL 1] Ay iigreyi L)
(rotaleqiity J 4 2L {1 f LI LTI AL LI LI LI L LA 3N ) 1T 1060 f L)1 3 A La9sstdd f A1/ 1] 24/087,
Non-current liabilities 79,486 85,574 28,374 8,874
Long-term loans 35,924 1,107 - -
Debt securities issued - 47,050 - -
Deferred revenue 37,808 31,861 26,880 6,562
Deferred tax liabilities 3445 2358 19 163
Retention guarantee payable to contractor 2,309 3,198 1,475 2,149
Current liabilities 119,919 89,971 87,106 50,198
Short-term loans 128 2,179 3,541 -
Debt securities issued 47,484 1,258 29,179 -
Deferred revenue 61,572 72,577 48,157 46,846
Current income tax liabilities 1,484 1,484 1,917 -
Trade and other payables 2,181 6,533 1,389 3,352
_Other current liabilities | ___ _ _____________1000____° 5940 ______ 292/ /11111111111
Total liabilities | _ _ _ ___ _____________ 199405 _ 17555 ______ U580 __ 59,072
Total liabilities & equity 310,796 282,322 195,331 113,154
21 196530 IM6I3d Source: Audited statements
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m Cash and cash
equivalents

® Amounts due from credit
institutions

Prepayments and other
assets

m Other assets

= Inventory property

= Investment property

m Other liabilities

H Debt securities issued
m | ong-term loans

m Deferred revenue
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Macroeconomic overview

Gross domestic product
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Comparative real GDP growth rates, % (2006-2015 average)
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Hotels & Trade 16.6% g
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restaurants 2.5%

Financial interm.

3.7%
Maufacturing
Healthcare 6.0% 16.5%
0/
Real Estate 6.6% AL

commun. 10.7%

Construction

8.0% Public

administration
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9.3%

Source: Geostat

GDP per capita
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= Goods imports, US$ bin

Source: NBG — BOP statistics
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= Services imports, US$ bin

Diversified foreign trade

Imports of goods and services Exports of goods and services
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Diversified sources of capital inflow

Strong foreign investor interest Tourist arrivals and revenues on the rise
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Sources: Georgian National Tourism Agency, National Bank of Georgia
Sources: Geostat

Remittances - steady source of external funding Donor funding for public infrastructure projects

US$ 731.8mln in 8M16, up 2.4% 600
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Inflation target - 5% for 2016 and 4% for 2017
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Average inflation rate

World commodity prices indices
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This presentation and its contents are confidential and proprietary to JSC m2 Real Estate(the "Company") and no part of it or its subject matter may be reproduced, redistributed,
passed on, or the contents otherwise divulged, directly or indirectly, to any other person (excluding the relevant person's professional advisers) or published in whole or in part for
any purpose without the prior consent of the Company. If this presentation has been received in error then it must be returned immediately. The recipients of this presentation
should not base any behaviour in relation to investments or products which would amount to market abuse on the information in this presentation until after the information has
been made generally available. Nor should the recipient use the information in this presentation in any way which would constitute market abuse.

The securities referred to herein have not been and will not be registered under the US Securities Act of 1933, as amended (the "Securities Act"), and may not be offered or sold in
the United States or to US persons (as such term is defined in Regulation S under the Securities Act) unless the securities are registered under the Securities Act, or an exemption
from the registration requirements of the Securities Act is available. The issuer of the securities has not registered, and does not intend to register, any portion of the offering in
the United States, and does not intend to conduct a public offering of securities in the United States.

This communication is directed solely at (i) persons outside the United Kingdom and the European Economic Area, and (ii) persons into whose possession it may lawfully be
communicated in accordance with the laws of the jurisdiction in which they are located. Any investment activity to which this communication relates will only be available to and
will only be engaged with relevant persons. Any person who is not a relevant person should not act or rely on this communication.

These materials are not intended to form the basis for any investment decision and do not purport to contain all the information that may be necessary or desirable to evaluate the
Company fully and accurately and shall not constitute an offer to sell or the solicitation of an offer to buy, nor shall there be any sale of the securities referred to herein in any
jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration, exemption from registration or qualification under the securities laws of any such
jurisdiction. These materials are not to be considered as a recommendation by the Company or JSC Galt & Taggart (the “Lead Manager”), or any of their respective affiliates that
any person (including a recipient of these materials) participate in any transaction involving the Company.

The information contained in this presentation has not been independently verified by or on behalf of the Company, the Lead Manager, any of their respective affiliates or by any
independent third party. No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the correctness, completeness or accuracy of the
information or opinions contained therein. Neither the Company nor any of its representatives nor the Lead Manager will be liable for any damages arising from any use of this
presentation or otherwise arising in connection with this presentation.

Assumptions, opinions and views reflected in this presentation are solely opinions and forecasts of the Company. Opinions and forecasts are statements using expressions such as
"expects", "believes", "assumes", "is the opinion", "to the best of our knowledge" and similar phrases. They reflect the current view of the Company with regard to potential future
events, which, however, are uncertain and therefore subject to risk. A multitude of factors can cause actual events to differ significantly from an anticipated development, such as
changes in regulatory systems, increased or new competition in the market, risks arising from acquisitions, interest rate and currency risks or risks based on previous liabilities and
litigation risks. Neither the Company nor its management can answer for the future accuracy of the opinions expressed in this presentation or the actual occurrence of the

developments forecast.
The information contained herein has been prepared using information available to the Company at the time of preparation of the presentation. External or other factors may have
impacted on the business of the Company and the content of this presentation, since its preparation. In addition all relevant information about the Company may not be included

in this presentation.

Neither the Company, the Lead Manager nor any of their affiliates undertake to provide access to any additional information or to update this presentation.
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